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Abstract

This article intends to report the findings about the belief that certain authors have of the importance of
networking in entrepreneurship. The results of this research confirm the importance of the promotion and
use of business networking in the university. There is no evidence of a clear interest in defining goals,
making personal approaches or promoting changes with the intention of achieving positive results that
can be beneficial for all parts. It can be observed through the data analysis that students are not focusing
on how to modify their conduct however, they rely on the fact that they have the necessary skills to
change people’s behaviour at a certain point. Designing strategies for the development of business
networking such as promoting a connection with the business sector and encouraging students to make
part of groups or associations related to this sector is essential for students at this level of education. The
strengthening of networking relies on the access to information, interactive learning and the spread of
innovation.
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Introduction

Innovative, cost-effective projects that solve
economic and social problems of a region and
that also allow their sustainable development,
are attended every day by various instances,
which  implies that the development of
entrepreneurs is a function to take into account
in universities. In the same way, today's markets
are increasingly demanding and do not forgive
mistakes, require entrepreneurs with greater
preparation and care in the management of their
business. Thus, entrepreneurship can be the
difference between professional education that
fosters an entrepreneurial culture and the one
that does not, as mentioned by Bygrave and
Minniti (2000).

The university instruction uses positive
models of the entrepreneurial role in the
student's environment to influence the decision
to undertake and is associated with the
probability of realizing their project, that is to
say, the use of entrepreneurial patterns
throughout the academic development allows to
promote professional entrepreneurs Because the
characteristics of the entrepreneurial profile are
being reinforced through the internalization of
the knowledge and skills that imply being an
entrepreneur.

In many university curricula, the
commitment to integrate an entrepreneurial and
entrepreneurial vision that allows graduates to
perform better in the work context is
increasingly considered. Of particular note is the
development of a corporate culture defined by
Gibb (1999: 27-38) as the "set of values, beliefs
and skills commonly shared in a society, which
supports the idea that an entrepreneurial way of
life is desirable Continuously supporting the
search for effective entrepreneurial behavior by
individuals or groups "and the formation of
entrepreneurs  able to offer their services
independently, create companies or innovate in
existing ones.
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So it is emphasized that within the
various actions in the Higher Education
Institutions aimed at the integral formation of the
student is to foster entrepreneurship, the focus of
this research.

Development
Business

To begin with the development of this concept
some definitions are taken up again.Undertaken
by its etymology it is made by the suffixes "in:
en, prehendere: take, hold"; start a company.
Company is made up: in / prehensa: taken,
captured. To undertake according to the context
in which it is used, can have two meanings: in
business, the entrepreneur is an entrepreneur or
owner of a company for profit, while in the
academic environment rather describes a profile,
a set of characteristics that Make a person act in
a certain way to demonstrate certain
competencies to define and achieve objectives
(Finley, 1990 and Ronstad, 1985 quoted by
Alcaraz, 2011).

An entrepreneur is a person or
organization able to generate a new business
project or activity that creates value (Juarez,
2012). Finally, the term enterprise or
entrepreneurship is both words by way of
translation of entrepreneurship that is the way to
address the entrepreneurial spirit and is defined
in the dictionary of the Royal Academy as the
quality of the entrepreneur. The Global
Entrepreneurship Monitor 1 (GEM) defines
entrepreneurship as any attempt made by
individuals to start a new business, including that
of becoming self-employed.
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Reflecting that young people have
clearly established rights to develop their full
potential in the workplace through universal
principles such as: universality, indivisibility,
equality and efficiency (United Nations, 2004)
implies for universities that A fundamental part
in the training of professionals includes
entrepreneurship. Another relevant component
in this respect is the International Labor
Organization, which states that wvocational
training consists of "activities that tend to
provide the practical capacity, knowledge and
attitudes necessary for work in an occupation or
group of occupations in any Branch of economic
activity ". Thus the substantive functions of the
universities are aimed at providing students with
the theoretical contents and development of
competencies in order to train them for
professional life, which today also demands to
be enterprising either internal or external
organizations .

Last but not leastt UNESCO's (United
Nations Educational, Scientific and Cultural
Organization) ~ statement in  Incheon 2030
(Korea) on education recognizes the importance
it plays Education as the main driver of
development, as well as the key to achieving full
employment and poverty eradication, for which
fairness, inclusion, quality and learning
outcomes are required, within a learning Long
life. Given this, to generate entrepreneurship in
students of higher education becomes a
necessary competence of study programs, and
that is why boosting entrepreneurship and
innovation, involves taking responsibility for the
development of relevant skills.

Now, as mentioned the skills to be an
entrepreneur can be fostered; Campos, Figueroa
and Sandoval (2014) argue that Aronsson (2004)
and Kirby (2004) found empirical evidence that
the acquisition of entrepreneurship skills can be
a factor influencing the development of
entrepreneurial skills.
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And that Aronsson On the one hand
points out that entrepreneurship can be
encouraged through teaching and, on the other,
Kirby asserts that entrepreneurial skills are not
only innate but can also be acquired through
learning.

According to Spinelli and Adams (2012),
entrepreneurship  as a new management
paradigm, as proposed by Spinelli and Adams
(2012), considers that throughout the curriculum
of a university career mainly in the
Administration sciences and related, it should
include related topics that can range from
finance and accounting, through marketing and
information  technology to a  business
perspective.

In many curricula there are specific
subjects that address the creation of companies
and consequently some studies have been carried
out on their problematic for university students
(Rubio, Cordén and Agote, 1999, Grande, 2001,
Cano, Garcia and Gea, 2003). In Cano, 2003), in
which it is concluded that many of the problems
are those related to the start-up of any business
and that need to be faced and considered as part
of the entrepreneur's learning.

In the process of change to encourage
students' entrepreneurial  behaviors, it s
important first to determine the characteristics
they already have as entrepreneurs. Research on
the characteristics of the entrepreneur should
consider three aspects according to Uriarte and
Gonzalez (2007):

1. The existence of character i i sticas
ndoles psicol or logical, social, hereditary,
environmental, educational or experimental, that
differentiate the entrepreneur with é success of
other human groups.

2. As | be, if possible that these pre -
existing character i sticas entrepreneurial
behavior.
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3. Determine the possibility of evaluating Aimed at developing the competitive ness

and anticipating the process of creation or n
company.

According to Vargas (2007) it is essential
to foster an entrepreneurial culture, as a frame of
reference for values that shape productive
activities. Hence, as Gilder (1984) mentions, it is
important to determine the entrepreneurial
characteristics and how entrepreneurs are people
capable of learning, but who also pursue their
goals despite failures and frustrations and finally
achieve success through breaking Old patterns
and create your own new order. This is
strengthened by the professional alignment of
knowledge and values that allbw eminently
humanistic training; The relevance of education
and research in universities is not discussed in
any way, but also the importance and necessity
of creativity and innovation in them are part of
this new model.

Business Networks

For the integration of the theoretical structure of
this article the issue of corporate networks,which
are not a fashion, although some recent, finding
definitions with different approaches addressed:
economic, administrative, sociological, etc. Of
which they have made a compendium Rauch and
Casella (2001). Networks are a mechanism for
cooperation between businesses and
entrepreneurs, in which  they participate
voluntarily to obtain individual benefits through
joint action. In this mechanism each participant
maintains its legal independence and managerial
autonomy, although the participants agree to
cooperate using the appropriate environments
and methods (Rodriguez, 2008).

A business network is "a permanent
strategic alliance between a limited and clearly
defined group of independent companies, which
collaborate to achieve common medium- and
long-term goals.
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of the different participants” (LOpez, 1999).
They are a response to the need to establish
linking and collaboration systems between
companies, whether new or in operation.
Relationships of trust, solidarity and cooperation
with others are encouraged and privileged,
although their dynamics are complicated. Unlike
clusters, networks are made up ofa more limited
number of enterprises, are clearly identifiable
and their members do not necessarily belong to
the same territory (Dini, 1997).

The functional components of Maeso's
business network emphasize:  cooperation
mechanisms, legal independence and autonomy
management of the members, voluntary
affiliation, obtaining individual benefits through
joint action, there is no agreement on the size or
size of the network although It is important the
management difficulty in networks too large. A
network of companies (LOpez-Cerdan, 1999)
requires a minimum structure that maintains a
group of companies together, providing them
with benefits and advantages of joint actions.
From them emanates perspectives of exchange
of products and services, but also of contacts and
supports of economic, social and technological
character.

According to Grabher (1993, quoted by
Cervilla 2007) whatever the definition adopted,
the relationships between the companies of a
network have the following characteristics: they
refer to transactions within a context of
reciprocity not to transactions in the market or to
Hierarchical relationships in a company; Refer
to a system of multiple interconnections,
responses and reactions of companies and actors,
and it is about relationships of interdependence
between companies or actors.
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The same Cervilla (2007) emphasizes
that Ceglie et al (1998) see abusiness network as
a group of companies that cooperate in the
development of a joint project, complementing
each other and specializing with the purpose of
solving common problems, achieving collective
efficiency and conquer markets that would be
very difficult to address individually. It also
states that Camagni (1991) states that it is a
closed set of selected and explicit links of a
company with preferential partners, in the field
of complementary assets and market relations,
which has been established with the main
objective of reducing the levels Of uncertainty.

Establishing a definition of the business
network concept among university students is
not easy, so the use of models makes it easier to
differentiate  business creation from a totally
independent point of view or create companies
within networks. It is advisable to start from the
elements of a model such as the one shown in
Diagram 1, which can serve as a guide for the
implementation  of entrepreneurial  culture
development processes, such as the acquisition
of entrepreneurial  skills,  abilities  and
professional skills. Theoretical interaction for
characterizing business networks h to widely
mulled by Dr. Carlos Hernan Gonzalez-Campo
(2010), highlighting the factors that should be
implicit in the formation of entrepreneurial
culture

Social networks in business networks

Electronic social networks have changed the
focus of human relations and potentialized their
most important feature: the ease of finding and
establishing relationships with other members of
similar interests as noted by Brent (2007). This
evolution also impacts the formation of social
organizations, in which groups of individuals are
connected to coordinate and act together as
Martinez points out (2011, quoted by Sandoval-
Almazan etal, 2013).
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Social networks are the result of an
evolutionary  process of forms of social
organization, in which groups of individuals are
connected to coordinate and act together
Rondfelt (2007). Today, new technologies and
the media are changing our way of living,
working, communicating and determining our
relationship. Hence, it has been necessary to
incorporate the world of information and
communication technologies into the workplace.
Herrera (2009) highlights the evidence that the
theoretical perception about entrepreneurship is
not individualistic, but asocial phenomenon and
as such immersed in social structures and
networks.

Methodology

The field research was carried out based on a
questionnaire addressed to the students of
Administration and some related areas. Being of
transversal type derived that the results were
obtained in a single moment during the first
semester of the year 2016. The target population
was of 375 students. It is a descriptive research
that seeks to establish the personal business
characteristics of a group of individuals,
identifying behaviors and attitudes that lead to
concrete behaviors, to discover and determine
the relationships between the various variables
of the study.The research is non-experimental in
the absence of manipulation of variables and
only observed the phenomenon as such occurs in
the natural context and subsequently analyzed.

For the collection of data needed in this
research, the questionnaire on Management
Systems International's  Personal  Business
Characteristics was applied in order to know the
level of entrepreneurial skills of the students
under study. Said instrument reviews in a
summarized form personal business
characteristics required to form a company. Its
main objective is that the profile can be
elaborated on these characteristics.
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Is a test that in the best of cases can mark
trends in one direction or another. It does not
necessarily have avalue in absolute terms and its
effectiveness and impact among the participants
is precisely its neutral and depersonalized
character. This instrument is integrated by 55
statements that evaluate ten characteristics,
which were extracted those oriented to the
dimension of this research: "Business networks".

Results and discussion

The sample size was 375 students of the LAM
and some related subjects such as International
Relations (REI), Actuarial (LAC), International
Business (NIB) and Marketing (MKT), chosen
at random without regard to specific parameters
Gender, age or semester in progress and were
distributed as shown in Figure 1. The assertions
of the instrument are analyzed below.

For the claim 9: “Achievement others
support my recommendations, " we observed an
average of 3.66 is usually very close to the value,
as shown in Figure 2.

As the claim 20 is complementary to 9,
as it says, "I do not spend much time thinking
about how to influence people” and observed
that the response of the sample is sometimes
what makes us assume that even if Managers in
general do not invest much time thinking about
how to influence people, they finally achieve i,
as can be seen in Figure 3.

Figure 3 "I do not invest much time in
thinking how to influence people™
For statement 31: "I use influential people to
achieve my goals" we note that managers do not
fully agree with it, but they are not against it
either, which suggests that in the issue of taking
all resources to the Reach, managers are more
humanistic. See Figure 4.
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For statements 42 and 53: "To reach my
goals | seek solutions that benefit all people
involved in a problem”; while "I get people with
strong convictions and opinions change of
mindset™ it is that there is usually an important
bias because the averages are 3.83 and 3.54
respectively.  This reinforces the humanist
approach expressed in statement 31 and gives us
the assumption that this generation of managers
is more person-oriented rather than task-
oriented.

However, in statement 9 when analyzing
the degree in Administration on the one hand and
related careers on the other, we obtained what is
shown in Figure 7. It is significant the tendency
to "Achieving that others support my
recommendations” in  the graduates In
Administration  with respect to the other
bachelor's degrees.

With regard to the statement 20: "l do not
spend much time thinking about how to
influence others" it is evident as the other races
are more prone to indecision, while graduates in
rare  Administration once they consider
important, as seen In Graph 8 a clear trend.

In reviewing the answers to statement 31
"l use influential people to achieve my goals",
for managers is not important, while for other
careers represents a trend, as shown in Graph 9

In statement 42:“In order to achieve my
goals | seek solutions that benefit all people
involved in a problem,” all careers show an
interest in win-win, as shown in Figure 10.

Finally, in Figure 11, the result is given
to statement 53: "l can get people with firm
convictions and opinions to change their way of
thinking”, it is evident that for graduates in
Administration is a topic of interest, while for
other related careers is not.

GONZALEZ-GARCIA Gugdalupe, ESTRADA-GUTIERREZ  Enrique, BECERRIL-
CARBAJAL Maria Luisa, SANCHEZ-PAZ Maria de la Luz. Importance of development of
business networks for university students. Exploration UAEMex 2016. ECORFAN Journal-
Republic of Cameroon 2016



Article

60
ECORFAN Journal

The following table shows the
correlations of all questions in the "Business
Networks" dimension of the questionnaire,
applied to the bachelor's degree in
Administration and related fields and the
following is found:

1. Among m s to the recommendations
issued by these professionals support, you can
make people with strong convictions and
opinions change their thinking (affirmation or
affirmationor n 9 n 53)

2. It is important that these professionals
avail themselves of influential people to achieve
their goals because they can achieve with this
change their thinking (affirmation or affirmation
orn 31 n 53)

3. The lysis to an Appen also shows that by
achieving these professionals that s dem to
support their recommendations to n could use
those people to achieve their goals (31
AffirmationAffirmation ornor n9)

Correlations

Pregd Preg20 Preg31 Preg42 Preg53
Pearson's Correlation 1 -014 262~ 2267 2737
Preg9 Sig. (Bilateral) 791 (i) 000 000
M 375 ars 75 375 75
Pearson's Correlation -014 1 113° -.022 062
Preg20  Sig. (Bilateral) TN 029 666 229
N 375 375 375 375 375
Pearson's Correlation 262~ 113° 1 186~ 363
Preg31  Sig. (Bilateral) 000 029 000 -.000
M 375 375 375 375 75
Pearson's Correlation 2267 -.022 186~ 1 A8
Preg42  Sig. (Bilateral) .000 666 .000 .000
M 375 375 375 375 375
Pearson's Correlation 2737 062 3637 N 1
Preg53  Sig. (Bilateral) 000 229 000 000
M 375 375 375 375 375
Table 1

When evaluating the values obtained in
the questionnaire we find that the score reached
for the dimension of "Business Networks" is
17.24, which implies that our working
opportunity margin is 7.76, equivalent to 31% in
it, as observed In Figure 12
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Conclusions

It is important to consider that in situations of
crisis and scarcity or problems that companies
cannot face on their own, they choose to
establish  inter-company  links  (Hernandez,
2015). Hernan and Galvez (2008) explain in
their proposal that entrepreneurs must know the
differences between creating a company to
operate independently or to do it within a
network. Veronica Alderete (2015) highlights
the recognition of the value of networks for
business success derived from the fact that
cooperation is a strategy to improve
competitiveness and overcome some
weaknesses such as access to external markets,
financing and technological backwardness.

With the results obtained in this research,
the importance of promoting the creation and use
of Business Networks from university is
confirmed. The skills and competences
developed by the graduates in Administration
and related careers do not show a clear interest
in clarifying goals, approaching others, seeking
changes and thus achieving results with mutual
benefits. Although there is progress, with the
analysis of the "Business Networks" indicator of
the instrument applied, there is evidence that
there is a long way to go in this topic.

It should be noted that these degrees are
considered an ability to make people with firm
convictions change their thinking if the relevant
recommendations are made to a problem. Thus
the search for solutions should bring a benefit to
all the people involved in a project, without
detracting from the humanism that was also
appreciated throughout the research.

With regard to the time spent to think
how to influence others, no significant evidence
was found that there is interest on the part of the
sample.
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Given the importance of theory that time
should be given to thinking about how to modify
behaviors; as it was observed in the results
analyzed our students are not doing it, it would
be advisable to work on the development of this
skill.

The strategies for the development of
"Business Networks" fundamental to share in
this  educational  level would include:
strengthening entrepreneurship through linkage
with the business sector; To bring university
students closer to the chambers, associations and
organizations that concentrate a group of
companies; Perform collaborative and teamwork
with other professions; To study the existing
models for the formation and management of
networks in Mexico and in other countries,
making the necessary adjustments.

In the topic of business networks, it is
important to reconsider how an entrepreneur
who wants to start a business or to join an
intrapreneur can make the decisions to achieve
its objective taking into account the existing
external conditions generated by the other
member companies of a Network (Minniti,
2005). The strengthening of the business
network is supported by access to information,
interactive  learning and the diffusion of
innovation.
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